ABSTRACT
INTRODUCTION
India is a nation of youth having dreams and aspirations. Although China has overall largest population, India has the world's largest youth population with 35 crore 10-24 year-olds. China is second with 27 crore young people, followed by Indonesia (6.7 crore), the US (6.5 crore) and Pakistan (5.9 crore). Young people are the innovators, creators, builders and leaders of the future, only if they have skills, health, decision-making, and real choices in life. It is said that developing countries with large youth populations would be superpower of future.
Demographic dividend occurs when the proportion of independent people in the total population is larger than dependent people because this indicates that more people have the potential to be productive and contribute to growth of the economy. According to the United National population research, during the last four decades the countries of Asia and Latin America have been the main beneficiaries of the demographic dividend. Countries of Europe, Japan and USA have an older population due to low birth rates and low mortality rates. China's one child policy has reversed the demographic dividend it enjoyed since the mid 1960s according to a World Bank global development report.
Falling birth rates reduce the overall expenditure required to provide basic necessities for the under 14 age group (which is yet to be productive) and increased longevity ensures that a large proportion of the population are within the 15-59 age group (working population). Dependency ratio refers to the proportion of non -working population on the working population. In India this ratio is around 0.6. Every third person in an Indian city today is a youth. In about seven years, the median age of individual in India will be 29 years, very likely a city-dweller, making it the youngest country in the world.
But this Demographic Dividend will not automatically contribute to growth it requires focused effort based on policy of economic development. The main mission of policy should be providing meaningful words to youth. This paper aims to find out and study personality and economic preferences of youth of India which is likely to benefit from demographic dividend.
Youth preferences towards their looks
Today's Youth is more conscious about their looks. As present era is of Facebook, Instagram, Twitter, they share everything they do along with their thoughts. Youth motivation depends on likes, comment on photo's they share. So everybody wants to look good. A recent article in The New York Times noted, "Skin-lightening products are by far the most popular product in India's fast-growing skin care market, so manufacturers say they ignore them at their peril." In India a notion of beauty is fair skin, there still a bias for fair skin especially at the time of choosing a life partner.
Being good looking has a positive impact on our lives. It helps us attract sexual partners, people like being with us and they ascribe good qualities to our character. Being good looking also helps our employment prospects. A research from the US and UK has now established that being perceived to be attractive improves our chances of obtaining work, and boosts our pay and career prospects.
A recent report states that paying attention to your appearance and maintaining mutual attraction is, in fact, key to keeping the spark alive. And this holds true for both men and women alike.
Youth aspiration towards Occupation & Income
In a survey conducted by PHD Research Bureau, it was observed that regarding plans for career development of youth, 55% of the respondents said that after the completion of their graduation/postgraduation they would prefer to join job to become self -sustainable financially as early as possible while 29% of the respondents were thinking about the further higher studies followed by entrepreneurship (12%) and family business (4%). Of the total job aspirants, around 44% of the students responded that they would prefer private sector jobs for excellent growth opportunities, fabulous remuneration packages and challenging roles. While 36% respondents preferred the government jobs as they prefer a good combination of job security and privileges, stability and satisfaction. The remaining 20% surveyed students were indifferent between the public or private sector jobs Objectives  To find out youth preference on appearance. ( How they want to look like)  To study and understand the occupational choices of youth and their preferences.  To find out and study the aspiration of youth towards Income expectations.
Research Methodology
The research undertaken was exploratory in nature. The data was collected through survey method. Survey method was adopted to develop an approach towards the problem so as to understand the preference of youth towards their preferred looks. Youth aspiration towards Income and occupational preferences were also surveyed. Questionnaire method was used for taking responses from youth. Using convenient sampling 50 youth (student & faculty members of MBA course) from Bhopal city was selected for primary data collection. Secondary data was used for developing research base. Various studies such as NCAER survey, Census of India, United Nations "World Population Prospects": Country Profile -India" etc were studied for understanding general scenario on Demographic dividend and youth preferences. This test shows us that there is a statistically significant finding. The p-value (asymp. Sig. in the table 1.6) is p = 0.000. (A p-value less than 0.05 is said to be statistically significant). The calculated value for Chi is 45.5 at 3 degree of freedom. And tabulated value at 3 DF is P (0.05) = 7.815 and P (0.01) = 11.345. As the calculated value is higher than the tabulated value Results are significant. So null hypothesis is rejected and alternate hypothesis is accepted that youth prefer fair complexion. From the table 1.5, it is evident that fair complexion with a highest means of 6.89 and mean rank of 3.27 is preferred by today's youth. From the above table 1.10, majority of youth prefer weight between 50-60 feet with highest mean of 7.5. This preference is analyzed gender wise also. Null hypothesis is tested through Mann-Whitney Test. The Z is the standardized score associated with the significance value. In all the cases, p value is greater than the alpha value (.005), so there is no significant difference in preference of youth towards their height with respect to Gender ( Table 1 .11 & 1.12). At last we conclude that majority of the respondents want to be fit and weight around 60 whether male or females.
H3: Youth today want to serve preferably in a Government job rather than private job H03: Null Hypothesis: There is no significant difference in preference over Government job and private job 
Conclusion
Young Indian is very conscious about his/her looks. Both men and women aspire to look fairer and smarter. From this study we find that the majority of the youth prefer to sport normal hair length, and have tall and slim physique. This paper reveals that youth of India prefers to look like business personality or tycoon more than to look like a politician or a film star.
From the study it is revealed that majority of youth prefers private job over government job because of high income expectations. Both males and females want to earn Rs.10 lakhs per annum or above. They also wish to preferably do their own business rather than serving others.
Never before have there been so many young people in India so it has a huge potential for economic and social growth. A demographic dividend of this magnitude has the potential to lift hundreds of crores of people above poverty line, raise living standards and push Indian economy forward. So for the purpose of finding the youth preferences, this study was conducted. To a great extent one can say that dream guys of demographic dividend wish to be tall, smart, and fair with a job or business of fetching them above 10 lakhs per annum. We hope India is going to achieve a new height of growth with such dream guys in the coming 5 yrs.
